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Chris 
Atkinson

Ford Global Project Manager

ÁLived and educated in California and Michigan

ÁWorked and lived in Europe, China, and USA

ÁUser Experience Global Project Manager 2015

ÁCar: Global China Chief Program Engineer(Fiesta AP Car of  Year)      

ÁGlobal: Launch Manager for BSUV(Diversity & Inclusion Award)

ÁCar: Vehicle Manager B-Cars(China, India, Thailand, Vietnam)  

ÁTruck: F-Series Vehicle Engineering  ɉΨØȭÓ 4ÒÕÃË ÏÆ  9ÅÁÒɊ 

Á1993 Sony Pictures, Marketing Manager                                                     
1993 Super Bowl, Committee Marketing                                                         
1994 World Cup, Financial Manager

ÁSmall Business owner and initiated 2 start ups companies

ÁUniversity guest speaker in Asia, Europe, Canada, and US 



The Automotive Trajectory

Today and the Future

Why are we talking about UX now?



The Automotive 
Trajectory
Today and the Future

ÁΧίέΦȭÓȡ )ÎÃÒÅÁÓÅÓ ÆÕÅÌ ÐÒÉÃÅÓ ÓÈÉÆÔ ÁÎÄ ÓÍÁÌÌÅÒ ÖÅÈÉÃÌÅÓȣ 

ÁΧίήΦȭÓȡ 1ÕÁÌÉÔÙ ×ÉÔÈ ÇÌÏÂÁÌ ÃÏÍÐÅÔÉÔÉÏÎ (Quality is Job#1)

ÁΧίίΦȭÓȡ 4ÒÕÃËÓ ÁÎÄ 356Ó ×ÉÔÈ ÌÏ× ÆÕÅÌ ÐÒÉÃÅÓ 

ÁΨΦΦΦȭÓȡ 'ÌÏÂÁÌ ÄÅÍÁÎÄ ÁÎÄ #ÈÉÎÁ ÂÅÃÏÍÅÓ ÌÁÒÇÅÓÔ ÍÁÒËÅÔ

ÁΨΦΧΦȭÓȡ .Å× ÃÏÍÐÅÔÉÔÏÒÓ 4ÅÓÌÁȟ !ÐÐÌÅȟ 'ÏÏÇÌÅȢȢȢ

Á2016:   First WardsAutoUX conference

ÁFuture » AV (level 4/5),  BEV(frunks), and connectivity 
will change infrastructure, architectures & ecosystems 
create new User Experiences and new business models

ÁȰ3ÍÁÒÔ ÖÅÈÉÃÌÅÓ ÆÏÒ Á ÓÍÁÒÔ ×ÏÒÌÄȱ  - Need for change

ÁNokia vs. Apple smartphones 



The future changes fast:Consumers will experience 

vehicles and mobility much different in the future.
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ΧίέΦȭÓȡ )ÎÃÒÅÁÓÅÓ ÆÕÅÌ ÐÒÉÃÅÓ ÓÈÉÆÔ ÐÏ×ÅÒÔÒÁÉÎ ÔÅÃÈÎÏÌÏÇÙ ÁÎÄ 

ÓÍÁÌÌÅÒ ÖÅÈÉÃÌÅÓȣ 

ΧίήΦȭÓȡ 1ÕÁÌÉÔÙ ÅÍÐÈÁÓÉÓ ×ÉÔÈ ÇÌÏÂÁÌ ÃÏÍÐÅÔÉÔÉÏÎ 

ΧίίΦȭÓȡ 4ÒÕÃËÓ ÁÎÄ 356Ó ×ÉÔÈ ÌÏ× ÆÕÅÌ ÐÒÉÃÅÓ 

ΨΦΦΦȭÓȡ 'ÌÏÂÁÌ ÄÅÍÁÎÄ #/' ÓÈÉÆÔÓ ÔÏ×ÁÒÄÓ !ÓÉÁ ×ÉÔÈ #ÈÉÎÁ 

becoming largest market

ΨΦΧΦȭÓȡ 4ÒÁÎÓÉÔÉÏÎÓ ÔÏ×ÁÒÄ ÃÏÎÎÅÃÔÉÖÉÔÙȟ 

BEV, and AV through free demand and 

government policy

4ÏÄÁÙ Ȼ &ÕÔÕÒÅȡ Ȱ3ÍÁÒÔ ÖÅÈÉÃÌÅÓ ÆÏÒ Á ÓÍÁÒÔ ×ÏÒÌÄȱ ×ÉÌÌ ÃÈÁÎÇÅ 

world infrastructure

The Automotive 
Trajectory
Today and the Future
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Ford Departments

Global Data Insights & Analytics
Information Technology

The future changes fast.
Taking a ƘƻƭƛǎǘƛŎ ŀǇǇǊƻŀŎƘ ǘƻ ŘŜŦƛƴƛƴƎ άǇǊƻŘǳŎǘέ
A full ecosystem of hardware, software, and services.

Ҧ   V2X

ë ë »

Ex.:

Technology 

Segregation
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ΧίέΦȭÓȡ )ÎÃÒÅÁÓÅÓ ÆÕÅÌ ÐÒÉÃÅÓ ÓÈÉÆÔ ÐÏ×ÅÒÔÒÁÉÎ ÔÅÃÈÎÏÌÏÇÙ ÁÎÄ 

ÓÍÁÌÌÅÒ ÖÅÈÉÃÌÅÓȣ 

ΧίήΦȭÓȡ 1ÕÁÌÉÔÙ ÅÍÐÈÁÓÉÓ ×ÉÔÈ ÇÌÏÂÁÌ ÃÏÍÐÅÔÉÔÉÏÎ 

ΧίίΦȭÓȡ 4ÒÕÃËÓ ÁÎÄ 356Ó ×ÉÔÈ ÌÏ× ÆÕÅÌ ÐÒÉÃÅÓ 

ΨΦΦΦȭÓȡ 'ÌÏÂÁÌ ÄÅÍÁÎÄ #/' ÓÈÉÆÔÓ ÔÏ×ÁÒÄÓ !ÓÉÁ ×ÉÔÈ #ÈÉÎÁ 

becoming largest market

ΨΦΧΦȭÓȡ 4ÒÁÎÓÉÔÉÏÎÓ ÔÏ×ÁÒÄ ÃÏÎÎÅÃÔÉÖÉÔÙȟ "%6ȟ ÁÎÄ !6 ÔÈÒÏÕÇÈ ÆÒÅÅ 

demand and government policy

4ÏÄÁÙ Ȼ &ÕÔÕÒÅȡ Ȱ3ÍÁÒÔ ÖÅÈÉÃÌÅÓ ÆÏÒ Á ÓÍÁÒÔ 

×ÏÒÌÄȱ ×ÉÌÌ ÃÈÁÎÇÅ ×ÏÒÌÄ ÉÎÆÒÁÓÔÒÕÃÔÕÒÅ

The Automotive 
Trajectory
Today and the Future



Our Solutions Focus On Our Customers: Individuals, Businesses And Cities

Integrated Services

Smart Vehicles Smart World
Mobility Orchestration

JOURNEY 

PLANNING /

TICKETING

FORDPASS / 

LINCOLN WAY

FORD COMMERCIAL 

SOLUTIONS

Health

THE TRANSPORTATION MOBILITY CLOUDÊ

URBAN DATA 

PLATFORM

A u t o n o m o u s  T e c h n o l o g y

LAST MILE / 

CURB 

MANAGEMENT



How will we earn trust?

ÅApplying safety processes

ÅDesigning for reliability

ÅDelivering valuable customer 

experiences

ɀCommunicating intent

ɀDesigning experiences & interactions

ɀPromoting city solutions



Ford UX Projects

Human Centered Design

What are we doing for the now, near and far?



UX at Ford is based on best practices of human centered design 

and design thinking, to innovate and stimulate progress for our 

future customers, brand, business models, and the world 

ahead.

ÅWe put people at the centerto understand their needs, values, and 
goals, to create possible solutionsto meet those needs

ÅWe are driven by understanding of evolving technology, economic 
and environmental conditions, and more.

Ford UX 
Project

Human Centered Design

New  Trucks

New AVs

New BEVs

New Luxury


